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The DIGITAL COMPETENCES module will give the
people with disabilities a general overview of their
current DIGITAL COMPETENCES and provide new
knowledge to fill in any gaps. The participants will gain
the necessary knowledge for them to perform all tasks
that will enable them to establish an online presence
with their entrepreneurial activities in a safe and
professional environment. This module includes the
following topics:

MODULE
DESCRIPTION

• Basic use of ICT
• Online information
• Social media
• Website development

• Graphic and video design
• ICTmarketing
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Overview
In this day and age we can not be successful without the
support of technology. Technology keeps us informed,
connected and available.
Basic understanding of computer sciences is a necessity in
helping us to be seen a step ahead of our competition. We
have all the knowledge of the world available 24 hours a day
at the tip of our fingers.

TOPIC 1:
Basic use of
ICT technology

In this module, we will learn the basics of computer science
thus opening the door for influx of information that will help
us in our personal and professional development.

1.0 Basic use of ICT technology

1. What do we use ICT technology for?
2. What is the most common use of PCs? And mobile phones?
(write the answers on the board and debate)

1.1 Basic use of ICT technology
1. Business
2. Education
3. Healthcare
4. Retail and Trade
5. Government
6. Marketing
7. Science
8. Publishing
9. Arts and Entertainment
10.Communication

11.Banking and Finance
12.Transport
13.Navigation
14.Working From Home
15.Military
16.Social
17.Booking Vacations
18.Security and Surveillance
19.Weather Forecasting
20.Robotics

https://turbofuture.com/computers/7-Uses-of-Computers

1.2 Hardware
Computer hardware are the physical components that a computer system requires to
function.
Main hardware components are:
– Input,
– Processing,

– Storage,
– Output and
– Communication devices.

Let‘s list some of the parts of individual components.

1.2.1 Hardware Overview
Input hardware components are:

Output hardware components are:

Processing devices are:

– Keyboard

– Monitors

– Central processing unit (CPU)

– Mouse

– Printer

– Graphics processing unit (GPU)

– Microphone

– Graphic Plotter

– Motherboard

– Joystick

– Network card

– Light pen

Secondary storage devices are:

– Sound card

– Track Ball

– Hard disk,

– Video card

– Scanner

– CD,

– Graphic Tablet

– DVD

Communication devices are:

– Magnetic Ink Card Reader(MICR)

– USB drive, etc.

- modem,

– Optical Character Reader(OCR)

- wi-fi card

– Bar Code Reader

- Bluetooth etc.

– Optical Mark Reader(OMR)

https://www.tutorialspoint.com/computer_fundamentals/index.htm

1.3 Setting up a PC
The screen we are looking at IS NOT our computer. Our computer is in fact a central processing unit
(CPU) located inside a housing.

It is imperative to keep the housing dust free!
Use the vacuum cleaner regularly, but be gentle.

1.3.1 Setting up a PC
There are various ports on the back of our housing for our periphery hardware. Each port connects
the CPU to a specific hardware via cable.

What sort of harware can we connect ot a PC?

1.4 Mouse and how to use it
A computer mouse lets you move the cursor (pointer) round the screen and then
‘click’ to start a program or begin writing in a particular place or open a menu to see
what choices you have.
To hold the mouse correctly, you should:
•Place your palm on the base of the mouse.
•Put your thumb on the side of the mouse closest to the computer.
•Put your index finger on the left button.
•Put your middle finger on the right button.
•Put your remaining fingers on the far side of the mouse.
•Your wrist should be straight, following the angle of your arm and not
twisted to either side or higher or lower.

1.4.1 Mouse and how to use it
Today, every mouse has at least two mouse buttons, and may have
additional buttons found on the side of the mouse.
• Left mouse button. Default mouse button on most operating
systems and programs. ...
• Right mouse button. ...
• Middle mouse button or wheel button. ...
• Thumb buttons. ...
• Other buttons.

Try your mouse skills here:
http://www.pbclibrary.org/mousing/mousercise.htm

1.5 Keyboard and how to use it
A computer keyboard is an input device used to enter characters and functions into the computer system by
pressing buttons, or keys. It is the primary device used to enter text. A keyboard typically contains keys for
individual letters, numbers and special characters, as well as keys for specific functions.
There are five main parts to most desktop keyboards.
These parts include the alphanumeric keypad, the
numeric keypad, the arrow keys, the control keys,
and the function keys.

Each key on the alphanumeric part of the keayboard
has at lease three uses.
SHIFT + 3
Normal stroke

AltGr + 3

https://www.wikihow.com/Use-a-Computer-Keyboard

Some bottom right charactes are only
visible, AFTER we have hit a SPACEBAR or
the letter key (e.g. ö)

1.5.1 Keyboard and how to use it
According to experts, the ideal typing posture is such that the keyboard is below your elbow height
when seated, with your wrists straight and not planted on the surface of the desk. Here are the key
steps to achieve the most ergonomic and comfortable typing position:
• Place keyboard just below elbow level
• Elbows should be in an open angle (90 – 110 degrees).
This relaxes your forearms and shoulders.
• Keyboard should be flat on the desk or sloping gently
away from you (negative tilt).
• A keyboard tray or ergonomic keyboard can be used to
achieve a negative tilt in your keyboard.
• Keep your wrists straight, neither flexed upwards or
downwards.
• Resist resting your wrists on the desk, which puts
pressure on your tendons and cuts off blood circulation
• Keep both feet flat on the floor. Use a foot stool if
needed.
Tip: If you want to learn touch typing, you can try this platform:
https://www.typingclub.com/sportal/

1.6 Software
For the hardware to work, we need supporting software (drivers) that come with the hardware on a
CD or the hardware is set up with „plug and play“ support. This hardware is called System hardware.

But for us to actually start using the PC, we need application software.
Name some of the most used application programs and what are
they used for.

When installing new software, you must be mindful of
potential threats – viruses. Should you acquire illegal
copies of programs, there is a high probability of
corrupting your system with a virus!

https://www.educba.com/types-of-computer-software/

SUMMARY
Discus what kind of hardware/software is most appropriate for your needs and where to buy it within
your region.
Make a list of hardware components and software applications you most urgently need to start a
business.
Discuss the possibilities of using mobile phones and tablets for the basic needs in an office.
How can you use internet access to help you with configuring an optimal mobile office set-up.

ADDITIONAL
For achieving level B:
Digital content creation
 Selection and usage of appropriate hardware and software
 Autonomous choices regarding software
 Autonomous set up of a mobile office
For achieving level C:
Problem solving
 Adapt the management of information, data and content for the most appropriate easy retrieval
and storage.
 Adapt information to be organized and processed in the most appropriate structured
environment.
 Safe use of cloud application, storage and social media

Overview
The term 'online sources' refers to any materials you find
online.

An online source could be a blog post, a newspaper article
published online, a journal article you have read online or an
online video.

TOPIC 2:
Online information

In this topic, we will learn how to check data integrity. We
will learn how to select data, information and content in
order to organise, store and retrieve it in a routine way.

2.1 What is Data Integrity?
Data integrity refers to the reliability and trustworthiness of data throughout its lifecycle. It can
describe the state of your data—e.g., valid or invalid—or the process of ensuring and preserving the
validity and accuracy of data. Error checking and validation, for example, are common methods for
ensuring data integrity as part of a process.
What is the Difference Between Data Integrity and Data Security?

Data integrity is not to be confused with data security. Data security refers
to the protection of data, while data integrity refers to the trustworthiness
of data.
Data security focuses on how to minimize the risk of leaking intellectual
property, business documents, healthcare data, emails, trade secrets,
and more. Some data security tactics include permissions management,
data classification, identity and access management, threat detection,
and security analytics.

2.2 Data Integrity Threats
Data integrity can be compromised through human error or, worse yet, through malicious acts.
Data that’s accidentally altered during the transfer from one device to another, for example, can be
compromised, or even destroyed by hackers.
Common threats that can alter the state of data integrity include:
 Human error
 Unintended transfer errors
 Misconfigurations and security errors
 Malware, insider threats, and cyberattacks
 Compromised hardware

2.3 So how do you know when your data
has integrity
You must look at the following features:
Retrievability and accessibility – It’s important to have accurate data in the
proper locations at the right time when anyone is working on projections, a deal,
or presentation. Without proper and easy access and retrieval, it can be
detrimental to the business, yielding the way for your competition to win.
Traceability –Today, you can trace every touchpoint you make with a prospect or
customer. How? With a data point. The data can inform decision makers, highlight
red flags, deficiencies, or limitations. Make sure these touchpoints are accurate.
Reliability – Having reliable, consistent business metrics against company goals
and the competition is what will take an organization to the top.

2.4 How to Preserve Data Integrity
Check the following:

 Validate input
 Validate data
 Remove duplicate data
 Backup data
 Access controls
 Always keep an audit trail
The data integrity threats listed above also highlight an aspect of data
security that can help preserve data integrity…

2.1 Validate Input
Validate Input: When your data set is supplied by a known or unknown source you should require input validation.
That data should be verified and validated to ensure that the input is accurate.

2.1 Validate Data
Validate Data: It’s critical to certify that your data processes haven’t been corrupted. Identify specifications and
key attributes that are important to your organization before you validate the data.

2.1 Remove Duplicate Data
Remove Duplicate Data: Sensitive data from a secure database can easily find a home on a document, spreadsheet,
email, or in shared folders where employees without proper access can see it. It’s prudent to clean up stray data and
remove duplicates.
Smaller companies without a dedicated staff will find that these tools can assist them clean up duplicate files on a hard
drive or cloud.

 Clone Files Checker
 Duplicate Images Finder
 Easy Duplicate Finder
 Duplicate Cleaner
 CCleaner
 DoubleKiller
 WinMerge
For Windows Servers: Use the Data Deduplication feature to clean up cloned files. Also try the File Server Resource
Manager to remove stray files.

2.2 Back up Data
Back up Data: In addition to removing duplicates to ensure data security, data backups are a critical part of the process.
Backing up is necessary and goes a long way to prevent permanent data loss. How often should you be backing up? As
often as possible. Keep in mind that backups are critical when organizations get hit with ransomware attacks. Just make
sure that your backups aren’t also encrypted!

2.3 Access Controls
Access Controls: We’ve made the case above for input validation, data validation, removing duplications, and backups –
all necessary to preserve data integrity. Let’s not rule a few popular data security best practices that can also lend a
hand or two: access controls and an audit trail! Individuals within an organization without proper access and with
malicious intent can do grave harm to the data. What’s worse, an outsider impersonating an insider can also be
detrimental. Implementing a least privilege model – where only users who need access to data get access – is a very
successful form of access control. What’s often overlooked is physical access to the server. The most sensitive servers
should be isolated and bolted to the floor or wall. Only individuals who access should have an access key – ensuring that
the keys to the kingdom are kept secure.

2.4 Always Keep an Audit Trail
Whenever there is a breach, it’s critical to data integrity to be able to
track down the source. Often referred to as an audit trail, this provides
an organization the breadcrumbs to accurately pinpoint the source of
the problem.
Typically, an audit trail has the following:

 Audit trails need to be automatically generated
 Users should not have access to or the ability to tamper with the
audit trail
 Every event – create, delete, read, modified – is tracked and
recorded
 Every event is also aligned to the user, so you know who accessed
the data
 Every event is time stamped so that you know when the event
took place

2.5 8 Ways to Ensure Data Integrity
1. Perform Risk-Based Validation.
2. Select Appropriate System and Service Providers.
3. Audit your Audit Trails.

4. Change Control.
5. Qualify IT & Validate Systems.
6. Plan for Business Continuity.

7. Be Accurate.
8. Archive Regularly.

https://www.vaisala.com/en/8-ways-ensure-data-integrity

2.6 8 common methods of organizing data?
1. Chronological Patterns
2. Sequential Patterns
3. Spatial Patterns

4. Compare-Contrast Patterns
5. Advantages- Disadvantages Patterns
6. Cause-Effect Patterns

7. Problem-Solution Patterns
8. Topical Patterns

http://faculty.washington.edu/ezent/impo.htm

Discuss the patterns.
What patterns would you use?

ADDITIONAL
For achieving level B:
Safety in online environments
 Ensuring online safety and protection of data
 Installation and setup of reliable programs
 Knowledge of copyright laws and information protection
For achieving level C:
E-business
 Autonomous technical/software problem solving

 Setting up an E-business in a safe way and environment
 Protection of personal data

Overview
There are many social networking sites out there, and each
one of them has its own rules of behaviour. In this topic we
will learn the basic rules of proper behaviour across the
social platforms.
We will also consider what kind of persona do I portray with
my interactions and how to keep our information safe and
private.

TOPIC 3:
Social media

At the end, we will try to find ways to use the social media to
our advantage and how our business can benefit from it.

3.1 Social media
Social media is any digital tool that allows users to quickly create and share content with the public.
Social media encompasses a wide range of websites and apps. Some, like Twitter, specialize in
sharing links and short written messages.

What social media platforms do you know?

List them and try to determine their main aim.
What is the difference between social media and forums?

3.1 Netiquette
Each social platform has its own set of rules of conduct. However, there is a common courtesy to be considered
when interacting and participating in online life.

The bare minimum of acceptable online behaviour is called the Netiquette. Netiquette is made up of 10 core rules:
Rule 1: Remember the Human.
Rule 2: Adhere to the same standards of behaviour online that you follow in real life.
Rule 3: Know where you are in cyberspace.
Rule 4: Respect other people's time and bandwidth.
Rule 5: Make yourself look good online.
Rule 6: Share expert knowledge.
Rule 7: Help keep flame wars under control
Rule 8: Respect other people's privacy
Rule 9: Don't abuse your power
Rule 10: Be forgiving of other people's mistakes

3.1.1 Rules 1 and 2
Rule 1: Remember the Human
When communicating electronically, whether through email, instant message, discussion post, text, or some other
method, practice the Golden Rule: Do unto others as you would have others do unto you.
Remember, your written words are read by real people, all deserving of respectful communication. Before you press
"send" or "submit," ask yourself, "Would I be okay with this if someone else had written it?"
Rule 2: Adhere to the same standards of behavior online that you follow in real life

While it can be argued that standards of behavior may be different in the virtual world, they certainly should not be
lower. You should do your best to act within the laws and ethical manners of society whenever you inhabit
"cyberspace." A good rule to follow is that if you wouldn't say it to someone‘s face, then you shouldn’t say it online.
Name calling, cursing, expressing deliberately offensive opinions -- if you wouldn't do it to the face of anyone who
might conceivably see what you write, don't write it.
And it's not just what you say, but how you say it. All caps are generally perceived as yelling, while all lower case
implies a lack of education and/or self-confidence. Text “slang” is not appropriate. And, please don't forget to say
please and thank you as appropriate.

3.1.2 Rules 3 and 4
Rule 3: Know where you are in cyberspace
"Netiquette varies from domain to domain." (Shea, 1994) Depending on where you are in the virtual world, the same
written communication can be acceptable in one area, where it might be considered inappropriate in another. What
you text to a friend may not be appropriate in a communication to a classmate or colleague.
Rule 4: Respect other people's time and bandwidth
Electronic communication takes time: time to read and time in which to respond. Most people today lead busy lives,
just like you do, and don't have time to read or respond to frivolous emails or discussion posts. As a virtual world
communicator, it is your responsibility to make sure that the time spent reading your words isn't wasted. Make your
written communication meaningful and to the point, without extraneous text or superfluous graphics or
attachments that may take forever to download.

3.1.3 Rules 5 and 6
Rule 5: Make yourself look good online
One of the best things about the virtual world is the lack of judgment associated with your physical appearance,
sound of your voice, or the clothes you wear (unless you post a video of yourself singing Karaoke in a clown outfit.)
You will, however, be judged by the quality of your writing, so keep the following tips in mind:
 Always check for spelling and grammar errors
 Know what you're talking about and state it clearly

 Be pleasant and polite
A good rule to follow is that if you wouldn't show it in public, then you shouldn’t share it online. If you would have a
problem with your boss, your parents, or your kids seeing it now, or at any point in the future, don't post it online.
Sadly, we have too many examples of this already.
Rule 6: Share expert knowledge
The Internet offers its users many benefits; one is the ease in which information can be shared or accessed and in
act, this "information sharing" capability is one of the reasons the Internet was founded. So in the spirit of the
Internet's "founding fathers," share what you know! When you post a question and receive intelligent answers,
share the results with others. Are you an expert at something? Post resources and references about your subject
matter. Recently expanded your knowledge about a subject that might be of interest to others? Share that as well.

3.1.4 Rules 7 and 8
Rule 7: Help keep flame wars under control
What is meant by "flaming" and "flame wars?" "Flaming is what people do when they express a strongly held opinion
without holding back any emotion." (Shea, 1994). As an example, think of the kinds of passionate comments you
might read on a sports blog. While "flaming" is not necessarily forbidden in virtual communication, "flame wars,"
when two or three people exchange angry posts between one another, must be controlled or the camaraderie of the
group could be compromised. Don't feed the flames; extinguish them by guiding the discussion back to a more
productive direction.

Rule 8: Respect other people's privacy
Depending on what you are reading in the virtual world, be it an online class discussion forum, Facebook page, or an
email, you may be exposed to some private or personal information that needs to be handled with care. Perhaps
someone is sharing some medical news about a loved one or discussing a situation at work. What do you think would
happen if this information "got into the wrong hands?"
Embarrassment? Hurt feelings? Loss of a job? Just as you expect others to respect your privacy, so should you respect
the privacy of others. Be sure to err on the side of caution when deciding to discuss or not to discuss virtual
communication.

3.1.5 Rules 9 and 10
Rule 9: Don't abuse your power
Just like in face-to-face situations, there are people in cyberspace who have more "power" than others. They have
more expertise in technology, or they have years of experience in a particular skill or subject matter. Maybe it's you
who possesses all of this knowledge and power! Just remember knowing more than others do or having more power
than others may have does not give you the right to take advantage of anyone. Think of Rule 1: Remember the
human.
Rule 10: Be forgiving of other people's mistakes
Not everyone has the same amount of experience working in the virtual world. And not everyone knows the rules of
netiquette. At some point, you will see a stupid question, read an unnecessarily long response, or encounter
misspelled words; when this happens, practice kindness and forgiveness as you would hope someone would do if
you had committed the same offense. If it's a minor "offense," you might want to let it slide. If you feel compelled to
respond to a mistake, do so in a private email rather than a public forum.

Adapted from The Core Rules of Netiquette Shea, V. (1994). Core rules of netiquette. Netiquette (Online ed., pp. 32-45). San Francisco: Albion Books.

3.2 How to keep your personal information
safe
Protecting your personal information can help reduce your risk of identity theft. There are four main ways to do it: know
who you share information with; store and dispose of your personal information securely, especially your Social Security
number; ask questions before deciding to share your personal information; and maintain appropriate security on your
computers and other electronic devices.

There are some ground rules to it:
 Be alert to impersonators
 Safely dispose of personal information
 Encrypt your data

 Keep passwords private
 Don’t overshare on social networking sites
 Securing your social security number

https://www.consumer.ftc.gov/articles/0272-how-keep-your-personal-information-secure

3. Keeping Your Devices Secure
Use Security Software: Install anti-virus software, anti-spyware software, and a firewall. Set your preference to update
these protections often. Protect against intrusions and infections that can compromise your computer files or
passwords by installing security patches for your operating system and other software programs.
Avoid Phishing Emails: Don’t open files, click on links, or download programs sent by strangers. Opening a file from
someone you don’t know could expose your system to a computer virus or spyware that captures your passwords or
other information you type.

Be Wise About Wi-Fi: Before you send personal information over your laptop or smartphone on a public wireless
network in a coffee shop, library, airport, hotel, or other public place, see if your information will be protected. If you
use an encrypted website, it protects only the information you send to and from that site. If you use a secure wireless
network, all the information you send on that network is protected.
Lock Up Your Laptop: Keep financial information on your laptop only when necessary. Don’t use an automatic login
feature that saves your username and password, and always log off when you’re finished. That way, if your laptop is
stolen, it will be harder for a thief to get at your personal information.
Read Privacy Policies: Yes, they can be long and complex, but they tell you how the site maintains accuracy, access,
security, and control of the personal information it collects; how it uses the information, and whether it provides
information to third parties. If you don’t see or understand a site’s privacy policy, consider doing business elsewhere.

3.4 How can my business benefit from
social media?
Social media can help your business to:

 attract customers, get customer feedback and build customer loyalty
 increase your market reach, including international markets
 do market research and reduce marketing costs
 increase revenue by building customer networks and advertising

 develop your brand
 exchange ideas to improve the way you do business
 recruit skilled staff for example through job networking sites like LinkedIn
 increase traffic to your website and improve its search engine ranking
 keep an eye on your competitors
How can each platform help your business?
What platform would you use for your business outreach?
Have you considered how public perceived you so far on social media?

How would you use social media for collaboration?

Overview
Web pages are what makes up the World Wide Web. In this
topic we will learn what a web page is and what is it for,
what are the main elements of a web page and what do
different elements of a page do.
By the end of this lesson you will have an idea what to
incorporate into your future business web pages.

TOPIC 4:
Website development

4.1 Website development
Web development is the building and maintenance of websites; it's the
work that happens behind the scenes to make a website look great,
work fast and perform well with a seamless user experience. Web
developers, or 'devs', do this by using a variety of coding languages.

First, let‘s distinguish amongst what is what.
 Web page is a document which can be displayed in a web browser such as Firefox,
Google Chrome, Opera, Microsoft Internet Explorer or Edge, or Apple's Safari.
These are also often called just "pages."
 Website is a collection of web pages which are grouped together and usually
connected in various ways. Often called a "web site" or simply a "site."
 Web server is a computer that hosts a website on the Internet.
 Search engine a web service that helps you find other web pages, such as Google,
Bing, Yahoo, or DuckDuckGo. Search engines are normally accessed through a
web browser (e.g. you can perform search engine searches directly in the address
bar of Firefox, Chrome, etc.) or through a web page (e.g. bing.com or
duckduckgo.com).

4.1.1 Website development
Having a good website instantly boosts your credibility as a legitimate business. First impressions count, and
websites allow you to make a very strong impression with a well-designed introduction for your business.
A website can help showcase your expertise and better position your business.
Here are some benefits of having a webpage:
 Establish a presence.

 Get referrals.

 More advertising for less money.

 Create a new customer base.

 Reinforce your current ad campaign.

 Get email.

 Save time with answers to
frequently asked questions online.

 Establish a relationship with your
clients.

 Educate your customers.

 Gather contact information.

https://www.cleart.com/why-should-i-have-a-website.html

4.2.1 The 13 Parts of a Website
Each webiste is made from different parts. Let‘s see what the 13 parts are called:
1. Website logo
The logo section of the website will commonly be the space for identifying the website
brand. While personal blogs and other non-brand-driven websites may only include the name
of the website here, this spot is the first point of call for establishing a brand on the website.
This image or text is often linked to the website main page, often known as “home”.
2. Header
The header is the top portion of the website, often containing the website logo as well as the
main menu. The header is often a permanent fixture of the website, where the main content
might scroll beneath it. The header contains information that is important to website
navigation.
3. Menu
Menus, often placed at an easy-to-reach place on the website, provide a way to navigate the
website in an easy way. A main menu is often contained in the header, or on a collapsible
pane (especially in mobile views of websites) and allows navigation through the pages of the
website.

4.2.2 The 13 Parts of a Website
4. Body
The body area of a website is the area of the website that contains the most content. There
are several different kinds of content. Specific pages will contain specific content. The home
page depicted contains examples of these types of content in ways that would be displayed
on a home page.
5. Highlighted content
Highlighted content, often exclusively on the home page, guides visitors to parts of your
website that will convert into website goals. Website goals are the actions, interactions, etc.
on your website that fulfil the very purpose of your website. Booking a flight on a travel
agent’s website or buying goods on an online store are examples of this.
6. Call To Action (CTA)
CTAs are important for guiding visitors to your website to important information, completing
website goals, and navigating your website. CTAs can be obvious, such as buttons, or more
subtle, like linking within text, but all serve the same purpose: guiding visitors to information
that is relevant to them.

4.2.3 The 13 Parts of a Website
7. Sidebar
While many modern websites with flat design elements frame the body content within the
full width of the website, sidebars are very common website elements that haven’t
disappeared entirely. Sidebars, like menus, often help with navigation. When large amount of
information, like multiple blog posts, or products need to be ordered, a sidebar can help.
Sidebars are often used in displaying related bits of information, contain CTAs, or guide
visitors to the next step after they’ve read a post or added a product to their cart (for
example).
8. Posts and “feed” content
A handy way to get visitors to your website engaging with the content on your website is by
offering a “feed” of content. This, like a slideshow of recommended products or, in this case,
the latest blog posts, serves to pique the visitor’s interest and guide them to completing
website goals (in the case of the dummy website, reading a blog post).
9. Internal Links
Internal links are useful for creating an ideal flow through your website. In the example, the
link takes users to the blog page, where they can peruse the full list of blog posts and find
something that interests them and effectively completing a website goal. Sidebar content
and highlighted content CTAs are another way of achieving the same thing, with an even
more effective attention-grabbing effect.

4.2.4 The 13 Parts of a Website
10. Forms
Forms are ideal ways of gathering information from your visitors. Contact forms are very
common, and work to get the name and a means of contacting visitors at the very least. Signup forms, application forms, shipping information forms, and the like are other examples of
how forms are used on websites. Forms are an easy and intuitive way for your visitors, from
whatever level of technological background, to get the correct information to you.
11. Buttons
As CTAs, prompts to complete an interaction like a form, or simply as a link to another part of
your website (menus use this often) buttons are handy interactive parts of your website that
prompt engagement. Unique styling to these parts of the website can be helpful in brand
building, highlighting the CTA related, and guiding the visitor’s eye to a particular piece of
information.

12. Footer
The footer is the round-up of the website. Typically the footer will contain important links on
the website, or, sometimes, links to all of the pages of the website. A copyright and date
stamp is common, to protect the information on your website and let visitors know when
your website was last updated. Any other pertinent information – perhaps a mini contact
form, a CTA, a scrolling photo gallery, or any other permanent information you would like to
display at the end of every page – is contained in the footer.

4.2.5 The 13 Parts of a Website
13. Social links
Social media links are a popular addition to most websites. While the example show the links
in the footer, social media links can be displayed on any part of the website. If a visitor likes
your website, wants to get updates from your website via social media, or simply prefers
getting in contact via social media, these links will prompt further engagement with your
website.
As we talked in previous topic, a social media presence is almost essential to creating and
maintaining a brand online and is a huge help with engaging with your online audience.
Find examples of best and worst web pages.

4.3.1 Online store
Now that we know what a basic website should look like, let‘s look at 8 essential components to build
an online store:
1. Clear Logo of the company on the website
For any brand or website, a catchy and bright logo attracts the customer. The Logo should be easily
identified among the other logos. The Logo is the symbol of trust of a company or an organization. The
Logo identifies a company, and many favorite brands are recognized by the logo image. The Logo
should reflect the ideas and products of the company.
2. Promos and Offers
Most of the customers look for offers and promos that are given on the website. To grab the attention
of the customer, have the promos, and offers displayed on the home page. If nothing is found
attractive, then the site is closed to the customers. Deals also attract customers and help you to
increase sales and revenue. The page navigation must be easy, and the product search should also be
done fast.
3. Branded Products on the top
Some people have a choice of buying only the branded things. So the eCommerce Website
Development should be designed in a way that the branded products are displayed on the top of the
website. Branded products with the best offer, gives a chance for the customer to go through the
product and make a purchase. The next branded items can be placed after the branded items.

4.3.2 Online store
4. Sign Up and Shopping Cart
To develop an Online store, you need to have the Signup and cart option on the website. The features like
Signup and shopping cart must be side by side for easy access. Regular customers can be given a login and
password for saving their previous orders and also provide a review of your products. Having a search box
feature allows the customer to search for a particular product and directly go to the product features. The
icons of Login, search, and cart, can be placed side by side so that the customers can explore your site in a
better way. Sign up for our exclusive newsletters. Subscribe to check out our popular newsletters.

5. Displaying the Payment options available
Most of the online shopping has the facility of online payments. The online payments are now secure and
made easier by the customers. You should clearly state the form of payments that you accept. All online
stores accept not all cards. Some accept International cards, and some do not. Display the list of cards that
you accept at the footer of the website or on the payment page. The customer is well prepared for the
payment options after seeing the icons on the site.
6. Social Media Links
Most people surf through social media websites for having reviews and knowing more about the company
and products. By displaying the social links on your website, the customer can easily get linked to social sites
like Facebook, Twitter, and other sites. The social sites can also be used as self-promotional sites, and we can
ask the customers to give reviews on your service or products. Promotional activities can also be conducted
on Facebook and send to primary or regular customers.

4.3.3 Online store
7. Phone numbers and online chat options
Your company phone number needs to be displayed on the website, which helps the customer to
contact you at times inconvenience faced regarding the site or in the delivery of the products. It's
better to have a 24-hour line for answering the pre-sales and after-sales questions raised by the
customers. Another option available is online chat. You can have a live conversation with the
customer to rectify the doubts and queries of the customer in time.
8. Trust-marks in Payments
As for online shopping is concerned, all the payments are made through online transactions. So you
must provide a guarantee to the customer that the transactions are safe from prying eyes.
Accreditation certificates like Network Solutions, McAfee, and other trusted companies will give a
sense of security to the customers during the payments. Conclusion : An Ecommerce Website needs
to be developed very carefully with all the above features included. Other features could be added
based on the requirement of the website owner.

An Ecommerce Website needs to be developed very carefully with all the above features included.
Other features could be added based on the requirement of the website owner.

4.4 How to choose software
Since we‘re new to web design, you probably want to know about which web design software is worth the
investment. Choosing a great web design tool comes down to its functionality and purpose. There isn’t a best all-inone solution. Also, depending on your goal, you may need to use more than one design software to achieve your
desired result.
These are best web design software in 2020:
• Adobe Dreamweaver CC.
• Wix.
• Wordpress.
• Weebly.
• Webflow.
You can read more about them and try them out here: https://websitesetup.org/web-design-software/

Ultimately, you‘ll decide which one to choose and use to satisfy for your needs.
You can read more about them and try them out here: https://websitesetup.org/web-design-software/

ADDITIONAL
For achieving level B:
Setting up a basic web pages
 Copyright laws
 Personal data protection
 Electronics communication laws
 Designing a webpage
For achieving level C:
Advanced web page design
 Web page design and possibilities
 Setting up an E-business /e-shop
 Keywords and usage of search engines

Overview
In the lessons about web sites and online stored we could
already sense the importance of a logo. Logo is just one of
the parts of a visual identity.
In this topic we will touch on the complexity of graphic
design and learn what it takes to develop a brand.

TOPIC 5:
Graphic and
video design

5. What is visual identity?
Every company has a story to tell. Creation, management, activity: it’s all done for a reason. To tell a story and make
themselves known, a company first needs to develop its own identity. Cultural identity, also called ‘corporate culture’
is the first step. It governs the positioning, operation and strategies of the organization and influences decisions. The
second step is the visual identity. It adds more depth and gives people something to remember the company by.
Visual identity is all the imagery and graphical information that
expresses who a brand is and differentiates it from all the others. In
other words, it describes everything customers can physically see, from
the logo to the interior design of a store.
What is brand? Discuss.

5.1 Elements of a visual identity
Brand/visual identity is a set of characteristics that define the look and the feel of a brand across channels.

It includes these elements:
 Logo
 Colors
 Typography
 Photography

Visual identity is what makes a company’s products or services unique and recognizable among the
competitors.
Through a carefully developed and coherent design, the audience comes to associate the brand with its
offering and its values. It is the business’s first interaction with the consumer, and it is, therefore,
important that it creates a positive and lasting first impression.

5.1.1 Elements of a visual identity
1. Logo
A logo is a visual representation of branding and a graphic symbol of your business and its identity. Brand’s logo should
consist of imagery that is memorable and stick into the minds of those who see it. It should also convey what your
business does.
This is one of the visual identity components that can evolve as your business grows and it can contain the brand’s
colors, typeface and graphic design elements. Investing time and money in logo design ensures a professional visual
presence that gives visual consistency and coherence to your business across all platforms. A great logo identifies the
business in a recognizable and memorable way in the minds of those who look at it.

5.1.2 Elements of a visual identity
2. Color Palette
For up to 90% of consumers, brand color plays a key role in their buying decisions. The color palette
should fit the emotion and message the brand wishes to convey - financial enterprises may
incorporate greens and golds, while silvers, blacks and golds are suitable for brands that sell luxury
items. When producing a brand color, it is advisable that businesses begin with just one color and
apply similar ranges of that color, so the content looks consistent for different purposes and
platforms.
As an element of brand visual identity, color has these roles and benefits:
 It differentiates your business: Make sure to check out your competitors’ logos and the colors
they use, since these are usually the brand’s primary colors. Think hard about how you can alter
your colors to make your palette stand out. Also, differentiated color can command attention
and cut through the visual clutter.
 It identifies your business: Color can become very closely associated with your business.
According to one research, color enhances brand recognition by up to 80%.
 It lends both psychology and strategy to your business: Colors affect people’s moods and
attitudes and have emotional implications. Brand colors can influence people’s buying
behavior, although different cultures react differently to the same colors which is why your
colors may need tweaking for certain markets. However, most business services are not
reflexive buys and color choice is more a strategic issue in the world of service branding. It
might be a better idea to choose a color that strongly differentiates your brand from others
than looking for its emotional and symbolic traits.

5.1.3 Elements of a visual identity
3. Fonts And Typography
The font and the arrangement of your text affect your brand’s visual
identity and the way it impacts consumers. The best-known brands
tend to keep their typography simple, but they also consider the
emotions and personality every typeface conveys. The style of
typography, the line weight, the curvatures and spacing reflect and
define the brand’s personality. Brand names written in uppercase sans
serif fonts will provide a much different visual feel to lowercase serif or
script typography.
Furthermore, sans serif fonts surrounded by white space and clean
illustrations look very upscale, modern and minimalist. Pairing serif
fonts with visuals that are equally traditional-looking can end up
looking too stiff and characterless. In either case, the emotions you are
trying to evoke with your colors should be aligned with the style of
typography.

5.1.4 Elements of a visual identity
4. Photography And Imagery
Brand photography is a suite of images that represent your business and provides another element to its
visual identity.
Photography should fit with the rest of your brand identity, its colors, logos and messaging. Brand
photography can include photos of your business’ products, your team, workspace and other things
relevant to your business.
Photography provides these benefits to your enterprise:
 It makes your brand more relatable: Visual representation of yourself, your employees and your
business space make consumers more likely to connect and engage with you, as well as relate to
your business as they see the face behind your business.
 It optimizes the first impression: It takes only 50 milliseconds for people to form a first impression,
so the photography you use in your brand identity must contribute to positive impressions and do
it fast. High-quality, professional photography captures potential clients as they will understand
that your business is very detail-oriented, consistent and has good aesthetics.
 It increases engagement: As much as 65% of business executives say that photography and other
visual elements such as illustrations and videos are key to communicating your brand story.
Facebook posts with images contributed with 87% of all engagements on brands’ pages. Tweets
with images receive 150% more retweets than tweets without images and articles with an image
once every 75-100 words received double the social media shares as articles with fewer images.

5.2 Best Free Graphic Design Software
If you want to design your own visual identity, there are of course professional graphic design
programs, however they will cost you an arm and a leg. If you intend to go into business of graphic
design, then of course it makes sense to invest in such a software, however, if you need only for the
purposes of designing your brand, then here are 10 of the best and easiest to use free programs:
1. Vectr
2. Inkscape
3. Gravit Designer
4. Canva
5. GIMP
6. Easelly
7. SVG-Edit
8. Daz 3D
9. Blender
10. Krita

https://fixthephoto.com/best-free-graphic-design-software.html

5.3 Most important steps to designing a logo
You may be asking yourself: How can I design my own logo? These are the steps you need to follow:
1. Understand why you need a logo
2. Define your brand identity
3. Find inspiration for your design
4. Check out the competition
5. Choose your design style
6. Find the right type of logo
7. Pay attention to color
8. Pick the right typography
9. Communicate with your designer
10. Evaluate your logo options
11. What not to do when designing a logo
12. Integrate your logo design into your brand

https://99designs.com/blog/logo-branding/how-to-design-logo/

5.4 Importance of knowing color
psychology in graphic design
Why is Color important? Whether working on a logo, an advertisement, a branding campaign or just a simple
business card, the colors you choose are equally as important as the information you include. In design, it is crucial
to have a firm understanding on how color will effect the average consumer.
Color in design is very subjective. What evokes one reaction in one person may evoke a very different reaction in
someone else. Sometimes this is due to personal preference, and other times due to cultural background. Color
theory is a science in itself. Studying how colors affect different people, either individually or as a group, is
something some people build their careers on. And there’s a lot to it. Something as simple as changing the exact
hue or saturation of a color can evoke a completely different feeling. Cultural differences mean that something
that’s happy and uplifting in one country can be depressing in another.
Color is a powerful tool in graphic design. It can be used to attract attention, organize content, emphasize
elements, evoke emotion and help a design look aesthetically pleasing. But what colors should be used? In order
to choose the right colors and color combinations, it is important that the graphic designer have a basic
understanding of color theory.
Color theory is the study of color in art and design, their relationships with each other
and principles used to create harmonious color schemes.
https://dotugo.com/blog/83-graphic-design/156-importance-of-knowing-color-psychology-ingraphic-design.html

5.4.1 Perceiving the meaning behind colour
Black
Black is the color of authority and power. It is popular in fashion because it makes people appear thinner. It is also
stylish and timeless. Black also implies submission. Priests wear black to signify submission to God. Some fashion
experts say a woman wearing black implies submission to men. Black outfits can also be overpowering, or make
the wearer seem aloof or evil. Villains, such as Dracula, often wear black.
White
Brides wear white to symbolize innocence and purity. White reflects light and is considered a summer color. White
is popular in decorating and in fashion because it is light, neutral, and goes with everything. However, white
shows dirt and is therefore more difficult to keep clean than other colors. Doctors and nurses wear white to imply
sterility.
Red
The most emotionally intense color, red stimulates a faster heartbeat and breathing. It is also the color of love.
Red clothing gets noticed and makes the wearer appear heavier. Since it is an extreme color, red clothing might
not help people in negotiations or confrontations. Red cars are popular targets for thieves. In decorating, red is
usually used as an accent. Decorators say that red furniture should be perfect since it will attract attention.
The most romantic color, pink, is more tranquilizing. Sports teams sometimes paint the locker rooms used by
opposing teams bright pink so their opponents will lose energy.

5.4.2 Perceiving the meaning behind colour
Blue
The color of the sky and the ocean, blue is one of the most popular colors. It causes the opposite reaction as red.
Peaceful, tranquil blue causes the body to produce calming chemicals, so it is often used in bedrooms. Blue can
also be cold and depressing. Fashion consultants recommend wearing blue to job interviews because it
symbolizes loyalty. People are more productive in blue rooms. Studies show weightlifters are able to handle
heavier weights in blue gyms.

Green
Currently the most popular decorating color, green symbolizes nature. It is the easiest color on the eye and can
improve vision. It is a calming, refreshing color. People waiting to appear on TV sit in "green rooms" to relax.
Hospitals often use green because it relaxes patients. Brides in the Middle Ages wore green to symbolize fertility.
Dark green is masculine, conservative, and implies wealth. However, seamstresses often refuse to use green
thread on the eve of a fashion show for fear it will bring bad luck.
Yellow
Cheerful sunny yellow is an attention getter. While it is considered an optimistic color, people lose their tempers
more often in yellow rooms, and babies will cry more. It is the most difficult color for the eye to take in, so it can
be overpowering if overused. Yellow enhances concentration, hence its use for legal pads. It also speeds
metabolism.

5.4.3 Perceiving the meaning behind colour
Purple
The color of royalty, purple connotes luxury, wealth, and sophistication. It is also feminine and romantic.
However, because it is rare in nature, purple can appear artificial.
Brown
Solid, reliable brown is the color of earth and is abundant in nature. Light brown implies genuineness while dark
brown is like wood or leather. Brown can also be sad and wistful. Men are more apt to say brown is one of their
favorite colors.

Do you agree with these colour definitions? What do they mean in your culture?
What eould be the best color for your company‘s logo? Why?

https://dotugo.com/blog/83-graphic-design/156-importance-of-knowing-color-psychology-ingraphic-design.html

ADDITIONAL
For achieving level B:
Visual identity
 Logo design
 Design of visual identity and promotional material
 Use of visual identity
 Copyright law and protection of visual identity elements
For achieving level C:
Video design
 Creation of promotional videos
 Publication of video on various platforms
 Usage of videos

 Protection of videos

Overview
Internet marketing is the process of promoting a business or
brand and its products or services over the internet using
tools that help drive traffic, leads, and sales.
There are many facets and platforms we could use to
promote our brand, and in this lesson, we will think about
which ones are best for our purposes.

TOPIC 6:
ICT marketing

6. ICT marketing
First, lets look at some of the possible marketing channels:
Search Engine Marketing
Treat search engines as your customers and give them what they want ‒
they want to show the best, most relevant pages for any search query.
Search Engine Marketing (SEM) is a form of Internet marketing that involves the
promotion of websites by increasing their visibility in search engine results pages
(SERPs) through optimization and advertising.
Most people are going to find your site because of its listings in search engines.
Tools such as Wordtracker and KeywordDiscovery can show you exactly the phrases
people are using.
Search engine optimization (SEO) is the process of making web pages attractive to
search engines and to get your pages a top listing for critical key terms.

http://kotelnikov.biz/coach/marketing_ict_powered.html

6.1.1 10 Tips for Search Engine Optimization
(SEO)
1.
2.
3.
4.
5.
6.
7.
8.

Optimize your site and individual pages for your target audience, not for the search engines.
Apply the basics of effective search engine optimization to each individual page
Choose appropriate key words or phrases for each page
Give each page an appropriate TITLE that includes the key word or phrase at least once
Put the key words or phrase that you've chosen in the page's title tag, meta description, and meta keywords.
Make sure your chosen key words are repeated judiciously throughout the content of the page
Label your internal text links and clickable image alt attributes as clearly and descriptively as possible
Write compelling keyword-rich copy for the key pages of your site based on your chosen keyword phrases and
your target market's needs so search engines can understand how to classify your site.
9. Inspire organic inbound links by publishing unique and very valuable information other sites would love to
share with their visitors.
10. Design and categorize your site architecture and navigation based on your keyword research.

6.1.2 10 Tips for Social Media Marketing (SMM)
1.

2.
3.
4.
5.
6.
7.
8.
9.
10.

Prepare your marketing materials in a way that makes reading or talking about your brand entertaining, fascinating, and newsworthy.
Get inspired by the successful marketing strategies of your competitors and other great social media marketers, but don't mimic them
─ be your unique creative self!
Provide people with content that is interesting, not just promotional. → Create attractive headlines using the Motives-Flash-Bait
(MFB) formula.
Stay consistent with your core marketing message, but diversify your content, mix it up, create a social content cocktail to achieve
more traffic, engagement and conversions from your social channels.
Engage people, create a true community. Interact with your followers and fans.
AMAZE your readers to STAND OUT from the competition. Design your content and marketing activities in such a way that it will give
people an opportunity to talk about your product or service.
Show that you are accessible by allowing people to ask questions and voice concerns.
Address issues in a professional manner. When you comment on others' posts, keep your comments short and to the point.
Don't strive to be a star, strive to be the Sun! Help others succeed and thrive – almost your fan is primarily a great fan of him- or
herself.
Cultivate opinion leaders and get them to spread information about your product or service to others in their communities
Remember that social media is first social. Don't use social media platforms to hard sell anyone. Abandon the "push" mentality as it's
the quickest way to get unliked, unfollowed, and untrusted.

MFB formula
MOTIVES Figure out what motivates your target audience and makes them tick - behave in the way you need them to.
FLASH Define the star feature of your innovation – the most distinctive, valuable, and differentiated user benefit you want to
highlight.
BAIT Make the readers curious - write an attention-grabbing sentence that makes them want to read the article. Optional: add
suspense elements to create the sense of anticipation and an intense feeling of wanting to discover what's beyond the headline.

6.1.3 10 Tips for Content Marketing
1.

Develop a market interaction strategy and then a content marketing action plan. Understand that content marketing isn’t based on
static plans, but it will evolve and change.
2. Establish an agile content marketing team; find other thought leaders in your company and build them into your content plan.
3. Less is more. Remember, that less content often means more impact. Consumers prefer simplistic marketing messages instead of indepth messages.
4. Format your content for easy skimming. Use meaningful headlines instead of descriptive labels. Use also navigation aids and bulleted
and/or numbered lists. In → today's rapidly changing business context and overcommunicated world, people no longer read. They
skim. If your content cannot be skimmed, it's unlikely to reach the target audience.
5. Image-centric content rules because most people are visual learners; commit to smarter usage of images in your content. >> Example
6. Storytelling is a proven way to engage your readers. Tell exciting and intriguing stories. Imbed the values of your target audience.
Create → attractive headlines ‒ they can work like magic in attracting a lot of readers.
7. Write about something unusual and worth talking about.
8. Be informal, make it conversational. Use active verbs.
9. Make your audience look and feel great. Create a room for readers to make interesting comments and promote themselves.
10. Invite and analyze feedback to ensure more content is published around the topics that are affecting most your online visitors.

6.1.4 Affiliate Marketing
Affiliate marketing is a type of performance-based online marketing in which a business rewards one or more affiliates for each visitor or
customer brought by the affiliate's own marketing efforts. The most common types of affiliate programs include pay-per-click, pay-perlead, and pay-per-sale. Recruit webmasters to place your banner ads or buttons on their own Web site in exchange for a referral fee or
commission from sales when the customer has clicked the affiliate link to get to your Web site to make a purchase or fill out a contact
form.
Affiliate marketing is especially suitable for small business as you only pay after the results have been delivered. You pay your affiliate
partners a referral fee for each lead or sale they generate.
To make your affiliate program successful, define your market niche, locate niche partners and provide them with great promotional
materials. Make their job of marketing your products or services as easy as possible.
Some popular affiliate programs:
1. Google Affiliate Network is a pay-per-action network that helps advertisers increase online conversions on a performance basis and
enables publishers to monetize traffic with affiliate ads. Google Affiliate Network pays commissions to its affiliates for driving
conversions (sales or leads). The network requires a Google AdSense account for posting ads to the affiliate’s website or blog and
facilitating affiliate payments.
2. Linkshare is a large affiliate network, with over 10 million affiliate partnerships. LinkShare offers over 2,500 affiliate programs and lets
you choose whether to have every aspect of your affiliate channel managed for you or whether you would rather manage your own
program using the company’s various service and support options.
3. Commission Junction offers affiliate, media, and tracking services and provides either a self-management or company-managed
option for your affiliate relationships. In addition to its regular pay-per-action affiliate program, the company also offers a convenient
PayPerCall program.
4. Amazon Associates is one of the largest and most diverse pay-per-sale affiliate programs available. Amazon.com offers such a wide
array of products that there’s bound to be something to fit your niche monetize your website or blog.

6.1.5 e-Mail Marketing
First, let's discuss email marketing defined. Email marketing is a strategy that uses emails to nurture leads before converting them into
customers.
The process usually starts on your website, where visitors can subscribe to your email list. Sometimes, it helps to use an incentive, or lead
magnet. Lead magnets can include free ebooks, coupons, or other offers.
Using a strong call-to-action (CTA), you can convince readers to provide their email address in exchange for your incentive. Then, you can
use your emails to keep readers up-to-date about offers, products, services, and more. These emails can help people become more familiar
with your brand and business.
The Benefit
There are many benefits to using email marketing as a part of your digital marketing strategy. For example, 85% of US retailers say email
marketing is one of the most effective customer acquisition tactics. Email marketing can also help you increase conversions and retain
customers long-term. Increasing customer retention will help you save money in the future. Email marketing is also a cost-effective
marketing option. Instead of wasting money on billboards and flyers, you can choose a strategy with a higher conversion rate.
Once you build an emailing list, make sure to segment your audience. Segmentation will allow you to personalize your emails for each
audience type. More personalized emails will help you better connect with customers. Do not forget the GDPR, if it applies in your country.
Next, consider which email marketing service you'll use. This service will allow you to create and send emails. Then, you can use the
platform's analytics to improve your future emails. For example, you might want to compare the difference between Mailerlite vs
Mailchimp. Look for a platform that makes it easy for you to automate your emails. Email automation will save you time.

Create a template. You can use the same design for your emails. Make sure to send a welcome
email to new subscribers to confirm their subscription.

6.1.6 SMS Marketing
Short message service (SMS) becomes a preferred marketing choice for SMEs and large retailers. Today’s ICT-empowered customers
are less likely to respond to traditional marketing media. That’s why retailers are turning to new marketing media, such as SMS, social
media, blogs, content marketing, and mobile applications, to reach their customer base.
Companies engage their customers with short, sharp, timely, relevant and cost-effective messages. SMS messages can be used to
promote, remind, attract, engage, reactivate, gather and many other purposes.

Advantages
One of the main reasons behind the success of SMS as a marketing medium lies in its affordability. SMS messages cost a fraction of the
cost of print media. Another advantage of SMS marketing messages is that they are targeted directly to the mobile phone of a
prospective customer. This translates into big savings in production and distribution of key marketing messages using SMS as a
delivery system.
 SMS can be sent to the widest group of consumers possible using a mobile device.
 Another very attractive marketing aspect of SMS messages is that they can be sent and received within few seconds.
 Personalized Priority Messaging (PPM) is a value-added SMS marketing tool. Informed by a customer record, messages can be tailored to that
customer’s needs and location.

6.1.7 Targeted Advertising (Ad Targeting)
Ad targeting is the practice of online advertisers attempting to reach (target) a specific desired consumer audience. Ad targeting helps
advertisers boost the effectiveness and efficiency of their online advertising campaign by finding the right audience at the right time.
Ad targeting grows rapidly in effectiveness. This marketing strategy works by utilizing browser cookies to track the websites that users
visit. Once they leave a certain site, the products or services they viewed will be shown to them again in advertisements across different
websites. This is a very effective marketing technique. It increases the overall conversion rate by reminding consumers of the product or
service they viewed. This keeps the brand and the product at the top of the consumer’s mind.
Benefits of Targeted Advertising
 For the consumer: the ads are more pertinent and useful for the consumers.
 For the advertiser: advertise more to consumers who have a stronger preference for their product which leads to higher profits.

Ad Targeting Options
 Profile Targeting allows you to target your audience based on key characteristics including age, gender, location, time of day, operating system,
and more.
 Behavioral Targeting delivers your advertising to consumers based on their recent online activity, focusing your campaign on a pre-engaged
audience that’s already interested in the area of your products and services.
 Interest-based Targeting enables advertisers to reach users based on their interests and demographics (e.g. 'sports enthusiasts') and allows them
to show ads based on a user's previous interactions with them, such as visits to advertiser websites.
 Re-messaging enables you to target consumers based on their previous exposure and interaction with your brand to drive conversations or
deepen engagement.
 Category Targeting helps you reach consumers engaged with particular categories of online content, such as Education, Entertainment, Finance,
or Electronics.

6.2.1 Marketing Strategies
There’s no sense doing marketing unless you know what you want it to achieve. So consider what you want to achieve specifically — and
give it a measurable number so you can evaluate whether your tactics are working. Think about what you want to do — and then keep
narrowing it down. It’s not enough to say your want more visitors or a better conversion rate. Look at “your goals as nested hierarchies,
and until you reach the ‘nest’ where things can actually be marked off as individual tasks which can be completed once and for all, then
you’re not narrow enough,” explain Patel and Bronson.
1. Blogs: Attract Prospects Looking to Solve a Problem
When you have a problem, be it with coding or customer service, how do you find a solution? When you know the general solution, how do you decide
among alternatives? And, once you think you’ve found the best option, where do you turn? If you’re like many in this digital age, you turn to Google.
Blogs are a terrific way to attract visitors to your site and brand, and they can be tailored to any stage in the buyer’s journey. At the top of the funnel, your
blogs should be buyer-centric, engaging, and informative. At the bottom, they can help readers understand more precisely how your product fixes their
problem better than anyone else’s. And, in the middle, they can be about new features you’ve added or what they should consider in their evaluation
process. Blogs focus on education, not selling. Your content sets you up as an expert in whatever it is visitors are looking for. Demonstrate how well you
understand their pain, how well you know what can help, and even what downsides or challenges could exist. This begins to build their trust in you and is
part of your relationship building.
2. Public Relations: Getting Your Name Out There
The second of the marketing strategies for tech companies is public relations, and the “ROI can be incredibly valuable,” especially if you go a hybrid route
and “meld PR into SEO/paid media/social media,” according to an article on Entrepreneur. This is another strategy that works to position you as a thought
leader. You can write magazine articles, newspaper pieces and send out news releases about milestone events. Conversely, you could also hire a
marketing agency to help out here.

6.2.2 Marketing Strategies
3. Email Marketing: To Further Relationships, Nurture Prospects
Using email is another of the marketing strategies for tech companies. Use email to:






Thank people for subscribing to your newsletter
Inviting them to view another piece of content based on what they downloaded the first time
Invite them to a webinar or other event
Ask how things are going
… And tons more

But, it’s important to be able to segment your list and personalize emails so they can target the particular segment of subscribers your want.
4. LinkedIn: Personal, Corporate, or Both
Among the marketing strategies for tech companies is the use of LinkedIn. 94% of B2B enterprise marketers surveyed by the Content Marketing Institute
prefer LinkedIn as their top social media platform. And there’s good reason for that:
 There’s a heavy concentration of tech professionals on it
 50% of buyers of B2B products and services use LinkedIn when they make a purchasing decision
 76% rely on recommendations about that decision from their LinkedIn network

On LinkedIn, you can participate in groups, post articles, and answer questions — all with the goal of increasing awareness of your company and building
it as a thought leader.
5. Organic Social Media: Twitter and Facebook
There are more than 60 million businesses that have Pages on Facebook, but about 87% of posts to those pages never get answered. This gives you an
opening. Give advice; answer questions. Provide value.
Twitter has 328 million users, not all of whom you’ll want to target. So, build your list of followers carefully, segment them into lists based on particular
hashtags or interests, read some of the questions that are Tweeted, and respond. Sure, it’s OK to tweet about your new piece of content, but don’t do
that exclusively. The idea is to build relationships, credibility and establish yourself as a thought leader. Make use of videos, direct messages, and graphics
to help your Tweets stand out.

6.2.3 Marketing Strategies
6. Paid Social Media: Facebook
Facebook ads can be a good way to build your subscriber base, direct people to a landing page, create interest in your brand, and more. The average
conversion rate for ads on this platform across all industries is 9.21%, although for tech companies that drops to 2.3%. Still, that’s better than the nearly 40%
of marketers who have landing pages that convert at less than 1.4%.
Facebook has an Advertising Best Practices group specifically for small- and medium-sized businesses where participants share ideas and offer advice.
7. Pay-per-Click: Google AdWords Retargeting
Retargeting refers to display ads that show up on another site being visited by a person who’s already been to your site, and you can do this through the
Google Display Network. This means they’ve already shown some interest in what it is you offer. In essence, now, even your ads can be pre-qualified. The
Google Display Network is one of the most power-packed advertising tools you can use, and it reaches 90% of global internet users.
But you need a strategy. Who, specifically, will you target? There are many choices, including targeting those who visited:





Your home page
One page, but not another
Based on keyword
Two particular pages

It can be tough to develop a marketing strategy when you have only a few thousand dollars a month, but it’s not impossible.
It all goes back to your goals. Choose a manageable one. Decide which of the marketing strategies above will help you achieve
that. And then, go for it.

ADDITIONAL
For achieving level B:
ICT marketing techniques
 Choose and apply a marketing strategy and choice of marketing platforms
 Setting up an e-shop
 Protection of data
For achieving level C:
Creation of e-portfolio
 Advantages of an e-portfolio and its elements
 Uses of an e-portfolio
 Promotion with and e-portfolio
 Data protection
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Glossary
TERM
Ad Targeting

Affiliate Marketing
Augmented Reality
(AR)
Bring Your Own
Device (BYOD)

DEFINITION
The practice of online advertisers attempting to reach (target) a specific desired consumer audience. Ad targeting helps
advertisers boost the effectiveness and efficiency of their online advertising campaign by finding the right audience at the
right time
A type of performance-based online marketing in which a business rewards one or more affiliates for each visitor or customer
brought by the affiliate's own marketing efforts.
A live, direct or indirect, view of a physical, real-world environment whose elements are augmented by computer-generated
sensory input. With the help of advanced AR technology the information about the surrounding real world of the user
becomes interactive and digitally manipulable.
The policy of permitting employees to bring personally owned mobile devices (laptops, tablets, and smart phones) to their
workplace, and use those devices to access privileged company information and applications.
A model for enabling convenient, on-demand network access to a shared pool of configurable computing resources (e.g.
networks, servers, storage, applications, and services) that can be rapidly provisioned and released with minimal
management effort or service provider interaction.

Cloud Computing
Content
Management System
(CMS)
A computer program that allows publishing, editing and modifying content as well as maintenance from a central interface.

Content Marketing

Involves creating and posting free valuable content on various web sites online, while increasing exposure and awareness for
your business, creating gratitude, building trust, and, ultimately, winning customers.

Glossary
TERM
Contextual
Advertising

DEFINITION
Contextual advertising is online advertising that is in tailored to its environment. The advertisements are selected and served
by automated systems based on the content displayed to the page visitor.

e-Business

Using ICTs and the internet to assist with the operation of a business.
Business strategies and enabling software that integrate manufacturing, financial and distribution functions to
Enterprise Resource dynamically balance and optimize enterprise resources and analysis capabilities for improved speed and efficiency. >>> ERP
Planning (ERP)
Implementation Tips

HTML5

A markup language used for structuring and presenting content for the World Wide Web and a core technology of the
Internet. In particular, HTML5 adds many new syntactic features such as video, audio, and canvas elements.

ICT for SMEs

Information and communication technology (ICT) for small- and medium-sized enterprises (SMEs), a guidebook by Vadim
Kotelnikov

Infopreneur

Information and
communications
technology (ICT)

A person whose primary business is gathering, creating, and marketing and/or selling electronic information.
The term ICT is often used as an extended synonym for information technology (IT), but is a more specific term that stresses
the role of unified communications and the integration of telecommunications (telephone lines and wireless signals),
computers as well as necessary enterprise software, middleware, storage, and audio-visual systems, which enable users to
access, store, transmit, and manipulate information.

Glossary
TERM

DEFINITION

IT Governance

A responsibility of executives and the board of directors; consists of the leadership, organizational structures
and processes that ensure that the enterprise’s IT sustains and extends the organization's strategies and objectives.

Internet of Things
(IoT)

Refers to uniquely identifiable objects and their virtual representations in an Internet-like structure.

Key Performance
Indicators (KPIs)

Mobile Banking

(M-Banking)

Indicators for performance measurement and evaluating the success of an organization or particular activities. Choosing the
right KPIs relies upon a good understanding of what is important to the organization.
A system that allows customers of a financial institution to conduct a number of financial transactions through a mobile
device such as a mobile phone or personal digital assistant. Mobile banking differs from mobile payments to the use of a debit
or credit card.

Open Source
Software (OSS)

>>> See Mobile Banking for SMEs: Adoption Catalysts
Computer software with its source code made available and licensed with a license in which the copyright holder provides the
rights to study, change and distribute the software to anyone and for any purpose. Open-source software is very often
developed in a public, collaborative manner.

Search Engine
Marketing (SEM)

A form of Internet marketing that involves the promotion of websites by increasing their visibility in search engine results
pages (SERPs) through optimization and advertising.

Glossary
TERM

DEFINITION

Social Media
Marketing (SMM) The process of brand marketing and gaining website traffic or attention through social media sites.
Social Network

A dedicated website or other application which enables users to communicate with each other by posting
information, comments, messages, images, etc..

Social Networking A web-based platform to build social networks or social relations among people who, for example, share
Service
interests, activities, backgrounds, or real-life connections.
Social Media
Marketing (SMM) The process of brand marketing and gaining website traffic or attention through social media sites.
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